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This study presents a comparative analysis of the management of innovation among 
family and non-family companies of the Graphic Communication Industry in 
Colombia. For which a questionnaire was applied in order to know the divergences 
in the innovation process carried out by these two types of organizations. From this, 
the methodology of Generalized Linear Models (MLG) was used and the Bayesian 
inference was used on the parameters of the model, analyzing the effect of the family 
business, the products that commercialize on the management of innovation in 
goods observed as a product tangible Obtaining in this way, the identification of 
some characteristics of innovation management and divergences with non-family 
companies, among them: a tendency towards the type of preferred innovation, the 
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